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At the Minnesota Timberwolves & Lynx, we believe in the 
power of basketball to elevate lives where we live, work, 
and play. 

This Community Impact Report shares the stories of 
our 2024–25 initiatives and the vital partnerships that 
fuel them, reinforcing that collaboration remains the 
foundation of our success.

We remain steadfast in leveraging our platform to 
drive meaningful social change while celebrating the 
remarkable leadership of our community partners.

 
Sincerely,
 

Matt Caldwell
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READ TO ACHIEVE  EXPLORATION HUB

In celebration of the 
2024-25 Timberwolves' 
playoff run, the 
Timberwolves, together 
with NBA Cares and Heart 
of America, unveileved 
a newly renovated room 
at the Mt. Airy Boys & 
Girls Club. The room now 
features new furniture, 
gaming equipment, flight 
simulators and updated 
wall graphics.

2024-25 marked the 23rd 
season of the Minnesota 
Timberwolves Read to 
Achieve Program, a free 
reading program open 
to kindergarten through 
5th grade students that 
encourages students to 
spend their spare time in 
the classroom and at home 
reading. Through this free 
reading program, we look 
to enhance reading and 
literacy throughout schools in 
Minnesota.

Students who read 500 
minutes or more during 
the program received a 
Timberwolves ticket voucher. 
This season, 14,600 students 
participated in the program 
and more than 3.7 million 
minutes were read. 

Additionally, Blooming Prairie 
Elementary School won a 
visit and reading from Crunch 
and the Education Station 
by being the program’s most 
engaged school. 

We also celebrated our top 
four readers this year during 
the Timberwolves game on 
March 17.

P O W E R E D  B Y  X C E L  E N E R G Y
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HOLIDAY SHOPPING READING RALLY DAY 
A T  T A R G E TW I T H  X C E L  E N E R G Y

In honor of National Reading 
Month and in partnership with 
our friends at Playworks and 
Xcel Energy, Timberwolves 
guard Jaylen Clark and 
Quality Control Coach Nate 
Bubes visited Benjamin E. 
Mays Elementary School as 
part of the Timberwolves 
annual Reading Rally Day. 
Timberwolves mascot Crunch, 
Jaylen and Nate read books 
and students chose books 
of their own at the Education 
Station powered by Xcel Energy. 
Additionally, the Timberwolves 
donated books to the school for 
their new Little Free Library.

The Minnesota Timberwolves, 
in partnership with Target 
and A Mother’s Love Initiative, 
hosted 15 youth for the team’s 
annual Holiday Shopping event 
at Target’s flagship store in 
downtown Minneapolis.

Each youth received a custom 
Timberwolves jersey signed 
by the entire team and was 
paired with a player for a 
shopping spree for holiday 
gifts. Timberwolves corporate 
partners added to the holiday 
cheer with additional surprises 
with each youth receiving a 
$1,000 Target gift card given 
jointly by the Timberwolves 
and Target, a new winter 
coat courtesy of Sezzle, the 
Timberwolves official jersey 
patch partner, a 43” 4K S 
Class Smart TV presented by 
TCL, and (1) Tonieboxe bundle 
complete with Tonie figurines 
provided by tonies®.
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JR. WOLVES DREAM TEAM 

On January 26, the Minnesota Timberwolves partnered with Special Olympics 
Minnesota to sign 17 new honorary members to their roster and paired them 
with a player as part of our 2024-25 Jr. Wolves Dream Team, presented by 
UnitedHealthcare. In addition to signing an honorary contract, Jr. Wolves Dream 
Team members joined players for practice on the courts at Mayo Clinic and were 
later highlighted on court at a Timberwolves home game.    

P R E S E N T E D  B Y  U N I T E D H E A L T H C A R E
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TIMBERWOLVES X JOIE BABYAUTISM ACCEPTANCE

During the month of 
April, the Timberwolves 
honored Autism 
Acceptance Month. 
Timberwolves head coach 
Chris Finch wore custom 
sneakers featuring the 
word “acceptance” and 
the colors for Autism 
Acceptance. Additionally, 
Timberwolves forward 
Joe Ingles met with 
families from Fraser 
pregame to share stories 
and take photos. Fraser is 
a nonprofit organization 
providing services for 
individuals with autism, 
mental and behavioral 
health, and disabilities in 
Minnesota.

The Timberwolves partnered 
with Joie Baby to pack and 
donate brand new baby 
products and essentials for 
local youth and mothers in 
need. On March 27, forward 
Josh Minott distributed baby 
products to Agape Oasis and 
Youthlink.
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TRADEHOME SHOES 
BASKETBALL CLINICTONIES® X PLAYWORKS

In celebration of National 
Screen-Free Week on 
May 5-11, the Minnesota 
Timberwolves, Lynx and 
tonies® joined forces to 
donate 50 Tonieboxes and 
Tonies figurines to safe-
play, non-profit Playworks. 
Playworks’ mission is to 
improve the health and 
well-being of children by 
increasing opportunities 
for physical activity and 
safe, meaningful play. 
Nearly 40,000 students 
were a part of Playworks 
Minnesota programming 
in 2024. 

In partnership with 
Tradehome Shoes the 
Minnesota Timberwolves 
hosted a basketball clinic 
with 30 youth from Hallie Q. 
Brown Community Center. All 
participants received a pair of 
AE1’s from Tradehome Shoes. 
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MAKING WISHES COME TRUE

Throughout the regular 
season, the Timberwolves 
teamed up with Make-A-
Wish Minnesota to host 
individuals with critical 
health diagnoses for a 
very special experience 
with the team and at the 
Target Center. 
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COACHES OFF THE COURTHERO OF THE PACK

At various home games 
throughout this season, the 
Timberwolves hosted a local 
active military member or 
veteran by spotlighting their 
story in-game and gifting them 
a jersey.

Through the leadership of 
Head Coach Chris Finch, our 
Timberwolves coaches are 
committed to giving back to 
our community. 

Community events included 
joining a basketball practice 
with Special Olympics 
Minnesota at South High 
School, sorting and packing 
food at Second Harvest 
Heartland, and joining the 
Education Station powered by 
Xcel Energy for school visits.



I’m excited to launch this annual winter drive in partnership with Be the 
Change MN and Hy-Vee. We have a special community here in Minnesota 
and I’m happy to help support those in need.

Timberwolves forward, Jaden McDaniels

“”
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JADEN’S WINTER 
ESSENTIALS DRIVEJADEN MCDANIEL'S X BE THE CHANGE

On September 26, forward 
Jaden McDaniels joined 
Be The Change Minnesota 
for their Back to School 
Soul Food Picnic, where he 
distributed school supplies 
and culturally relevant meals 
to families.  

Be the Change MN works 
to connect underserved 
children, teens and families 
with quality resources, 
curated experiences 
and equitable access to 
community support systems. 

Minnesota Timberwolves 
forward Jaden McDaniels 
announced his inaugural 
“Jaden’s Winter Essentials 
Drive” this season in 
partnership with Hy-Vee. 
This winter-themed clothing 
drive complements the 
team’s recently unveiled City 
Edition uniform with a focus 
on embracing Minnesota 
winters. Timberwolves fans 
were encouraged to donate 
new or like new essential 
winter items, such as hats, 
gloves, mittens, snowpants, 
coats, boots and scarves at 
any Twin Cities metro Hy-Vee 
location. After the drive closed 
in early December, Jaden 
distributed donated items to 
schools in partnership with Be 
the Change MN and donated 
$10,000 to Be the Change MN 
to help purchase additional 
winter essentials and family 
resources. 
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JULIUS RANDLE X ADOPT A CLASSROOMJADEN MCDANIELS X URBAN VENTURES

Timberwolves forward Jaden 
McDaniels invited 15 high 
school basketball players with 
Urban Ventures to receive 
haircuts at a local barber shop 
and talk about the importance 
of showing up with confidence. 
Additionally, Jaden donated 
$10,000 to Urban Ventures to 
support their continued work 
with local youth.  

Just before the holidays, 
Timberwolves forward Julius 
Randle along with his wife, 
Kendra Randle, in partnership 
with Skechers teamed up with 
Adopt a Classroom to surprise 
Camden High School at their 
Winter Athletic Pep Rally 
where they donated $30,000 
to the Girls’ and Boys’ Varsity 
and Junior Varsity basketball 
teams as well as new shoes 
and gear for their players.
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NAZ REID X NMDPANTHONY EDWARDS X AGAPE OASIS

This season, Timberwolves 
guard Anthony Edwards and 
his foundation Don’t Follow the 
Wave supported five families 
connected to Agape Oasis, 
a nonprofit with a mission to 
provide culturally relevant 
programs and services that 
focus on healing individuals, 
empowering people, restoring 
families, and strengthening 
communities.

Anthony’s support included 
healing assistance and 
memorable experiences, 
including a suite night and post-
game meet and greets during 
the holidays. These efforts 
align with Agape Oasis' goals 
of restoring hope and creating 
pathways toward stability and 
healing.

Timberwolves center Naz 
Reid has collaborated with 
NMDP to bring awareness to 
the importance in registering 
as a blood stem cell donor 
and has helped create lasting 
memories with individuals 
impacted by a stem cell 
transplant or those currently 
in need of treatment. 
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RUDY’S KIDS BENCH SITS

Rudy Gobert and Rudy’s Kids 
Foundation worked with Tickets 
for Kids Foundation to host 
10 local organizations at a 
Timberwolves home game, 
where guests had the chance to 
watch pre-game warmups and 
meet Rudy for a photo. 

Timberwolves point guard 
Mike Conley and Mary Conley 
visited pediatric patients at 
Mayo Clinic in Rochester on 
March 19. Patients had the 
opportunity to meet Mike and 
our mascot Crunch to play 
games, receive autographs 
and take photos. 

It’s just a phenomenal experience. I think you know, if anybody’s able to get 
out and have visits like this, they should do that. It really gives you a great 
perspective and they're just so thankful, so strong, it's just really inspiring, 
families and kids that are here out on a daily basis.

Mike Conley

“”

MIKE CONLEY X MAYO CLINIC



The Minnesota Lynx, joined by Target, Pentair, nVent, Hy-Vee, Starkey, Luther 
Automotive Group, and 2 A Billion entered its second season with the Lynx 
Changemakers platform, which is a first-of-its-kind venture focused on building the 
next generation of female leaders and elevating women’s sports in Minnesota.   
Lynx Changemakers continues to grow and postively impact local female youth while 
elevating women's sports. The platform features two signature events throughout 
the calendar year: the Lynx Changemakers Summit and the Lynx Changemakers 
Executive Roundtable. These core events bring together executives, employee 
resource group (ERG) leaders, and professional athletes to share inspirational stories 
and discuss the future development of female leaders.

A key component of Lynx Changemakers is partner commitment to driving positive 
and impactful change in the community through purpose-driven action and direct 
financial support to local organizations and nonprofits supporting young girls. 
Minneapolis-based Girls Taking Action™, is the first Changemaker Impact Partner, 
working to empower and educate girls to succeed in school and life.

Lynx Changemakers is a team-level program modeled after the WNBA’s successful 
league-level platform launched in 2020. The platform is designed to transcend 
traditional sponsorship and pave the way for major local companies to invest in 
women’s sports in a new way.

28 29



30 31

JR. LYNX DREAM TEAM

On June 19, the Minnesota Lynx signed 11 new players from Special Olympics 
Minnesota’s Unified Program, adding them to the Jr. Lynx Dream Team, 
presented by UnitedHealthcare. These 11 Special Olympics players signed 
their contracts, received their very own jerseys and then joined the entire 
Lynx roster for practice, where they were paired with players going through 
drills and fun games on the court.    

We are so grateful to have partners like the Minnesota Lynx and 
UnitedHealthcare that believe in the power of inclusion in sports. The 
impact they are making in the lives of Special Olympics athletes and Unified 
partners will live on long after this season. Sports brings people together 
and we are excited to introduce the Jr. Lynx Dream Team to the state!

Vice President Development Relations, Special Olympics Minnesota, Mark Anderson

“”

P R E S E N T E D  B Y  U N I T E D H E A L T H C A R E
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DICK’S SPORTING GOODS 
SHOP WITH A PROBACK-TO-SCHOOL SHOPPING

A T  T A R G E T

The Minnesota Lynx, in 
partnership with Target and 
Sabathani Community Center, 
hosted 13 girls for the team's 
first Back-to-School Shopping 
event at Target’s flagship store 
in downtown Minneapolis. The 
event highlighted community 
connection, school readiness 
and the joy of preparing for the 
new school year. Each girl was 
paired with a Lynx player for a 
back-to-school shopping spree. 
The Lynx and Target gifted each 
girl with $1,000. Lynx corporate 
partners LOLA and Odele added 
to the expereince with special 
surprises for the kids at the 
shopping event.

Just in time for back to 
school, Lynx guard Courtney 
Williams and forward Jessica 
Shepard took 7 youth from 
Big Brothers Big Sisters Twin 
Cities shopping with $500 
gift cards at DICK’S Sporting 
Goods.
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COMMISSIONERS CUPALIVENESS PROJECT

On December 13, Minnesota 
Lynx forwards Napheesa Collier 
and Alissa Pili, guards Courtney 
Williams and Kayla McBride 
joined Lynx coaches, including 
head coach Cheryl Reeve, and 
front office staff to pack gifts 
and celebrate a day of holiday 
cheer with friends and members 
at the Aliveness Project, an 
organization that supports 
people living with and at the 
greatest risk of HIV. 

Continuing the WNBA’s 
tradition of utilizing the 
Commissioner’s Cup as a 
platform for social impact, 
teams across the league 
are partnering with local 
community organizations 
to drive meaningful change. 
Through Commissioner’s Cup 
play, Minnesota accumulated 
$21,000 dollars for the ACLU 
of Minnesota, the team’s 
selected Commissioner’s Cup 
nonprofit. Founded in 1952 as 
the Minnesota Civil Liberties 
Union, the ACLU of Minnesota 
works to promote, protect 
and extend the civil liberties 
and civil rights of people in 
Minnesota through litigation, 
lobbying and community 
engagement.
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LYNX BENCH SITSSEIMONE AUGUSTUS HALL OF FAME

The Minnesota Lynx celebrated 
legend and four-time WNBA 
champion Seimone Augustus 
and her 2024 Naismith 
Memorial Basketball Hall of 
Fame and 2024 Women’s 
Basketball Hall of Fame 
inductions with a special 
pregame ceremony and banner 
unveil on Saturday, June 14 vs. 
Los Angeles Sparks. In addition 
to this celebration, there was 
also a special mentoring night at 
The Pride Cultural Arts Center 
with Seimone and Twin Cities 
Pride, where LGBTQ+ youth 
from QUEERSPACE collective 
and Transforming Families had 
the opportunity to spend an 
evening in conversation with 
Seimone. She also hosted a 
youth basketball clinic with Lynx 
alumni, including Katie Smith, 
Taj McWilliams-Franklin, Tamika 
Williams-Jeter and Devereaux 
Peters at Mayo Clinic Square, 
the team's practice facility.

Throughout the regular 
season, Lynx players met with 
a variety of local non-profit 
organizations during warm-
ups for meet and greets and 
photos with the participants. 

Karlie Samuelson x 
Washburn Center

Alissa Pili x Asian Women 
United of Minnesota
Kids in Need Foundation 

Diamond Miller x Love First

Courtney Williams x 
Minnesota People of Color 
Pride 

Diamond Miller x TAPS

Napheesa Collier x 
Jeremiah Program

Natisha Hiedeman x Mayo 
Children’s Hospital 

Alanna Smith x The Link 
Minnesota 

Bridget Carleton x Centro 
Tyrone Guzman
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NATISHA HIEDEMAN X ANIMAL HUMANE SOCIETYNATISHA HIEDEMAN X MAYO CLINIC

On June 19, Lynx guard Natisha 
Hiedeman visited patients 
and families at Mayo Clinic 
Hospital, Saint Mary's Campus. 
Natisha and Lynx mascot 
Prowl spent time meeting with 
patients taking photos, signing 
autographs and playing games.

Lynx guard Natisha Hiedeman 
spent a day at Animal 
Humane Society volunteering 
and spending time with 
adoptable animals. 
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MUSIC MEETS
BASKETBALL CLINICSHE GOT GAME

W I T H  O D E L E

Lynx guard Diamond Miller and 
Lynx Sports Performance Coach 
Andrea Hayden spent time with 
the next generation of young 
girls for a panel discussion & 
basketball clinic in partnership 
with Odele.

In partnership with Justin 
Vernon and 2 A Billion Bon 
Iver, a Lynx Changemaker, 
we teamed up with She Rock 
She Rock for a powerful night 
of hoops, music, poetry and 
purpose with Lynx guard 
Natisha Hiedeman, Seimone 
Augustus and Justin Vernon.
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GIRLS IN STEMSTEM CLINIC
W I T H  S T A T E  F A R M

Together with our friends at 
Statefarm, we invited youth 
from Project Scientist and 
Tickets for Kids to sharpen their 
basketball skills on court while 
also engaging in STEM fun in an 
effort to show that science is 
everywhere.

Together with nVent, through 
our Changemakers platform 
partnership, we invited youth 
from Girls Taking Action and 
Summit Academy OIC, to 
tour the nVent manufacturing 
facility in Anoka, Minnesota. 
Throughout the event, 
students learned from nVent 
employees and explored the 
facility gaining insight and 
inspiration from their STEM 
related roles.
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WOMEN OF INSPIRATION

PRIDE NIGHT 

Jess Pierce 
Program Director, QUEERSPACE

INSPIRING WOMAN NIGHT

Marisa C. Williams 
Chief Executive Officer, Girl Scouts 
River Valley

NATIVE AMERICAN 
HERITAGE NIGHT

Nicky Buck 
Prairie Island & Red Wing 
Community

2 A BILLION COMMUNITY NIGHT

CeCe Terlouw 
Terebinth Refuge

ASIAN AMERICAN PACIFIC 
ISLANDER NIGHT 

Christina Ngyuen 
Owner & Chef, Hola Arepa & Hai Hai

LATIN NIGHT 

Ruby Lee 
CEO & President, CLUES

BLACK EXCELLENCE NIGHT 

Ethelind Kaba 
Executive Director, Ann Bancroft 
Foundation 

As part of the Women of Inspiration platform, the Lynx, 2 A Billion and Bon Iver honored women 
throughout Minnesota who inspire, motivate, and encourage others through their leadership in 
the Twin Cities. 

The following women were spotlighted on specialty games throughout the 2025 regular season:



On October 9, 2024, the Minnesota Timberwolves and Lynx in partnership with 
U.S. Bank unveiled a renovated court at Sabathani Community Center in South 
Minneapolis as part of the “Our Courts. Our Future.” program. The program’s 
mission is to unite communities through the power of sport, while supporting youth 
development programs on and off the court.

The Sabathani Community Center renovation marks the fifth Our Courts. Our Future. 
indoor court unveil, including previously refurbished indoor courts at the East Side 
Boys & Girls Club, Jerry Gamble Boys & Girls Club, Southside Village Boys & Girls Club 
and Hospitality House.

Sabathani Community Center has been a cornerstone of South Minneapolis for nearly 
60 years, serving as a vital space for youth, families and community members to stay 
active, safe and connected. Timberwolves center Naz Reid was onsite to help unveil 
and break in the new court as part of a ceremonial ribbon cutting.

46 47

OUR COURTS. OUR FUTURE. 

What a joy to partner with the Minnesota Timberwolves and Lynx to help 
create this safe and accessible renovated court and space for our youth 
to play. At U.S. Bank, we believe in the power of play – which helps all of 
us stay connected and thrive. These court renovations are an important 
investment in our youth, which is our future. We are proud to continue to 
support this work in our communities.

U.S. Bank Chief Diversity Officer Greg Cunningham

“”



Pack the Vote is our commitment to provide nonpartisan voter education and 
increase voter registration by supplying voter resources and inspiring civic 
engagement in our community and across the country. This season, we partnered 
with local organizations such as League of Women Voters and ACLU Minnesota 
during their community events to encourage our fans to join the Pack, educate 
themselves on voter facts and let their voices be heard at the polls

48 49
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DOLLARS FOR DIMES X 
DOLLARS FOR DUNKS

PENTAIR CAREER DEVELOPMENT 
TRAINING CAMP

Throughout the year, The 
Minnesota Timberwolves and 
Lynx partner with Pentair to 
host Career Development 
Training Camps, where over 100 
college students gather to listen 
to leaders in both organizations 
talk about the importance of 
diversity and authenticity in the 
workplace.

Treasure Island Resort and 
Casino and Island Impact 
took games to the next level 
by donating $100 for every 
Timberwolves dunk and $25 
for every Lynx assist to raise 
funds for the community and 
to help grow the game. 

TOTAL RAISED TIMBERWOLVES 2024-25: $54,100

TOTAL RAISED LYNX 2025: $31,900
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EDUCATION STATION

The Education Station powered by Xcel Energy is a traveling bookmobile that 
visits communities throughout the Twin Cities. During each Education Station, 
Crunch or Prowl, will read a book to the youth and provide them with goodies 
from Timberwolves, Lynx and Xcel.

After reading, students get to pick out a free book to take home. Books range 
from early readers to chapter books and represent a diverse range of authors. 
Additionally, we offer books in Spanish and English for all readers.  

17 SCHOOLS AND ORGANIZATIONS IMPACTED
1600+ YOUTH IMPACTED

MORE THAN 28,000 BOOKS DONATED SINCE PROGRAM STARTED IN 2017 
IN 2024-2025, THE EDUCATION STATION TRAVELED 190+miles

P O W E R E D  B Y  X C E L  E N E R G Y
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BASKETBALL ACADEMYTAPS VISIT

During the Timberwolves and 
Lynx season, we teamed up 
with TAPS to host a family for 
a special gameday experience. 
TAPS (Tragedy Assistance 
Program for Survivors) is the 
national nonprofit organization 
providing compassionate care 
and comprehensive resources to 
all those grieving a death in the 
military or veteran community.  

The Timberwolves & 
Lynx Basketball Academy 
camps and clinics provide 
opportunities and access for 
young people grades K-8 to 
become the best versions 
of themselves on and off 
the court. While focusing 
on the fundamentals of 
basketball, the Basketball 
Academy seeks to engage 
with young fans through a 
fun and engaging on-court 
experience.   

810 YOUTH PARTICIPATED IN CAMPS & CLINICS

40 CAMPS AND CLINICS SERVED
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PACK DAY OF SERVICE

The Timberwolves and Lynx 
organization is dedicated to 
giving back to community as 
a team and front office staff 
through our Pack Days of 
Service. 

In Honor of Dr. Martin Luther 
King, Jr. Day, staff went out 
to Second Harvest Heartland 
where together we packed 
over 57,000 pounds of food 
to be distributed throughout 
Minnesota. 

Together with the Greater 
Twin Cities United Way as 
well as the other professional 
sports teams and a number of 
corporations throughout our 
region, we packed over 60,000 
backpacks at this season’s 
Action Day.



IN 2024-2025 WE SUPPORTED  592 LOCAL NONPROFITS 
THROUGH IN-KIND CONTRIBUTIONS

60 61

PACK GIVES BACK COMMUNITY TICKETS

IN KINDS

Each season, the Pack 
Gives Back Community 
Tickets program provides 
complimentary tickets to 
youth-serving 501(c)(3) 
organizations throughout 
Minnesota, Wisconsin, 
Iowa, North Dakota, and 
South Dakota. In 2024-2025 
we distributed more than 
8,800 community tickets 
to 260 different non-profit 
organizations. 

Thank you for the opportunity for my son and his friend to attend the 
Twolves game. It warms my heart to have family time with my son and his 
friend.

“”
Everyone enjoyed the games. This is one of the kids’ favorite events. It is 
nice to have them feel included when so many of their friends get to do 
activities like this regularly.

“”

The Minnesota Timberwolves and Lynx support our nonprofit community by donating 
autographed items, experiences, merchandise and more throughout both regular seasons.  
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STARTING FIVE GRANT PROGRAM

The Minnesota Fastbreak Foundation’s Starting Five Grant Program consists of a $100K 
commitment to five local nonprofit organizations over a four-year grant term. Each organization 
also received additional support and resources from the Timberwolves and Lynx including Pack 
Gives Back tickets to select games, player engagement opportunities and community impact 
programming.

2023-27 Starting Five Grantees:
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Funded by all 30 NBA teams in 2020, The NBA Foundation works to drive 
economic opportunity and empowerment for under-resourced youth within 
NBA team markets for the past five years. The NBA Foundation granted $6.2 
million dollars to 25 local nonprofits where we live, work and play.
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HBCU FELLOWSHIP

The Timberwolves and Lynx have proudly participated in the NBA HBCU Fellowship Program for four 
consecutive years, offering students from Historically Black Colleges and Universities (HBCUs) the 
chance to gain valuable professional experience within the basketball industry. This paid 10-week 
summer internship program provides fellows with real-life insights into the business and operations 
of NBA teams, with opportunities across departments.

EMPLOYEE RESOURCE GROUPS

Standing for Asians and Pacific Islanders Rising & Empowering, 
A.S.P.I.R.E is dedicated to raising awareness of Asian American culture 
and issues within and outside our organization. We aim to unite Asian 
communities, enhance our lifestyles, honor our heritage, promote 
diverse representation, and cultivate inclusivity. 

We are Powered by Pride. Together, alongside our allies, We stand 
openly and proudly, Unafraid to move and live with authenticity. Our 
purpose spans far beyond “Pride Month“ We exist to amplify unity and 
equality for all marginalized groups. To celebrate all love and to love all. 
A union made to represent the past, present, and future of the LGBTQ+ 
community. And most importantly, elevate the lives of our employees.

The Black Elevation Alliance aims to foster a diverse, equitable, and 
inclusive workplace by amplifying the presence of Black employees and 
providing opportunities for all to thrive. 

The Timberwolves and Lynx honor the diversity of our staff and community through culturally 
relevant celebrations throughout the year led by our Employee Resource Groups. 

We’re dedicated to creating a supportive and uplifting environment for 
our members, who are like our familia. We honor our roots and celebrate 
our heritage through networking and professional opportunities that 
elevate our creative energy and close-knit culture. 

Working together to elevate the lives of those who identify as 
women through programming focused on personal and professional 
development, mental health, and social engagement as well as allyship 
within our organization.
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CELEBRATION NIGHTS

The Minnesota Timberwolves received the league’s annual Inclusion Leadership Award for its “Pack 
the Vote” initiative. The award recognizes an organization’s history of and commitment to inclusion 
as a key business strategy, evaluating the team’s full slate of inclusion programming. The recognition 
was part of the team awards programming at the NBA’s annual Sales & Marketing Meeting. 

RECOGNITION

Throughout the regular seasons, 
the Timberwolves and Lynx 
celebrate individuals and culture 
that make up our team, staff, 
and fans during celebration 
nights. During these nights, 
in game performances and 
elements reflect the community 
we are honoring in order to 
celebrate diversity with our fans.
 

Honoring Black History Month 
& Juneteenth

Pride Celebrations

Asian American & Pacific 
Islander Night

Noches Éne Bé A

Honoring Native American 
Heritage

Celebrating Women’s History



TIMBERWOLVES.COM

LYNXBASKETBALL.COM 

INSTAGRAM
@PACKOFFCOURT

X
@PACKOFFCOURT

COMMUNITY IMPACT
COMMUNITYIMPACT@TIMBERWOLVES.COM

MINNESOTA FASTBREAK FOUNDATION
FASTBREAKFOUNDATION@TIMBERWOLVES.COM

STAY CONNECTED


